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PROFESSIONAL SUMMARY  
 

Res ults- driven Produc t  & Data Anal yt ics  professional  with 4+ yea rs  of  experienc e a cross sta rtups  

and MNCs .  E xper t  in data  v isual izat ion,  s torytel l ing ,  a nd stra tegic  dec ision -mak ing ,  tra ns form ing  

compl ex datas ets  into  actiona ble  ins ights  tha t  drive busines s growth.  Pass iona te a bout  product  

ma nagement  a nd mark eting  a nalytics ,  ensuring data - back ed stra tegies  for  sus taina bl e  succ ess .  

 
 

EDUCATION  

 

Continuing Education  Certificate,  York Univers it y ,  CA.  

Major :  B ig  data  a nalytics .  G ra dua tion:  Nov,  2024  

 

Bachelor of Business Administration,  Ba ngla des h Univers ity  of  Profess iona ls .  

Major:  F inanc e.  G radua tion :  May ,  2020   

 

SKILLS & TOOLS  

 

Skil ls :  Tea m c ol la boration,  Crit ical  th inking ,  Crea tivi ty ,  Da ta  visual iza tion  a nd reporting,  

Forec ast ing ,  A/B  test ing ,  A I  prompt writ ing ,  UI /UX res earch ,  Mark eting a nal yt ics ,  Project  

ma nagement .  

Tools:  SQL ,  Ta bl eau ,  Power BI ,  Look er s tudio ,  M S E xc el ,  Snowflak e ,  BigQuery,  Python,  Sal esforc e ,  

JIR A,  Jupyter  notebook,  Hot ja r,  G oogl e a nal yt ics ,  MS PowerPoint ,  VS  Code,  HTML,  F igma,  Ca nva .  

 
 
WORK EXPERIENCE  
 

Business Intelligence Analyst,  GI LDAN,  D h a k a,  B D.                                               S e p  2 0 2 2  –  M a y  2 0 2 3  
                              

  Developed interac tive dashboards  a nd da ta  v isual iza tions  us ing  Snowflak e and Ta bl eau  for  data  

scienc e projects ,  ena bl ing  faster  ins ights  a nd data - driven dec is ion- making.  

  Consul ted  a nd trained internal  Ta bl eau  us ers ,  ens uring  the development  of  high - qual i ty ,  

compa ny-s ta nda rd reports  that  improved bus ines s intel l igenc e capa bil it ies .  

  Led the migra tion of  40+ dashboards  from QlikView and Power B I  to  Ta bl eau ,  strea mlining  

report ing  proc ess es  a nd enha nc ing  da ta  a cc es sibil ity .  

  Colla bora ted with k ey  stak ehol ders  to  define depa rtment -s pec if ic  KPIs  a nd prepare c l ea n,  

structured da ta ,  ensuring  acc ura te  a nd ins ightful  reporting.  

  Optimized SQL  queries  a nd Ta bl eau  reports ,  reduc ing  opera tional  c osts  by  10% through  

improved performa nc e and eff ic ienc y.  

 

Commercial  Analyst ,  MI LVIK (BI MA) ,  D h ak a ,  B D .                                                      O c t  2 0 2 1  –  A u g  2 0 2 2  
                                                          

  Consul ted  the ma rk et ing  depa rtment a nd a nalyzed k ey  bus iness metrics ,  l ea ding  to  a  33% 

improvement in R OI for ma rk eting  proc ess es .  

  Conducted in- depth  website  UI  res ea rch  a nd qual ity  assura nc e,  identi fy ing  usa bil it y  

enha nc ements  that  improved us er  experienc e and c onversion ra tes .  

  Designed a nd developed regional  digi tal  ma rk eting  dashboa rds  us ing  Ta bl eau  a nd SQL ,  ena bl ing  

real -t ime measure ment of  ca mpa ign performanc e a nd cus tomer engagement  for data - driven  

ma rk et ing  dec isions.  

  Analyzed survey data ,  ad  campa ign performanc e,  a nd web a nalytics ,  unc overing a ct iona bl e  

ins ights  tha t  improved ma rk et ing  ef f ic iency  a nd opera tional  effec tiveness .  

  Conf igured a nd optimized KPIs  for  the sal es  team, enhanc ing  a gent  produc tiv ity  tracking  a nd  

al igning performa nc e with  bus iness  object ives .  
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Business Intelligence Analyst,  Foodpanda,  Dhaka,  BD .                                         M ay 2 0 2 1  -  O c t  2 0 2 1  
                                             
  Consul ted the Commercial  tea m,  providing s tra tegic  insights  that  hel ped ma ximize revenu e  

from pa rtners  a nd improve monetizat ion s tra tegies .  

  Designed a nd automated ad - hoc  reports ,  ens uring  s ea ml ess  data  a ccess ibil ity  a nd reduc ing  

ma nual  reporting ef forts  for  faster  dec ision - making.  

  Developed and managed scala bl e  BI  reports  us ing  Googl e  B igQuery a nd Ta bl ea u,  enha nc ing  

data- driven dec is ion- making  and operat ional  eff ic iency .  

  Conducted deep-dive a nalys es  to  troubl eshoot  business  chal l enges,  including fraud detec tion,  

succ ess ful ly  ident ifying a nd el iminat ing  fra udulent vendors  to  prevent  revenue l eaka ge.  

 

Business Intelligence Analyst,  GoZa yaa n.  D h a k a .                                             J a n  2 0 2 0  –  M a y  2 0 2 1    
                                                         
  Designed a nd devel oped interac tive busines s dashboards  in  Googl e  Da ta  Studio ,  enhanc ing  

decis ion- making ef f ic iency  a nd s treaml ining  opera t ions .  

  Levera ged cus tomer and mark et ing a nalyt ics  to  ident ify  trends l eading to data - driven  

ma rk et ing  opt imiza tions  tha t  inc reas ed c us tomer retention.  

  Conducted competitor  a nalys is  a nd ma rk et  res ea rch ,  del ivering  ac tiona bl e  ins ights  that  

informed s trategic  bus iness  dec is ions .  

  Optimized da ta -driven ma rk et ing ca mpaig ns,  a l igning them with business goal s  to maximize  

impact  a nd R OI.   

  Conc eptual ized a nd wirefra med the UI/UX for  GoZayaa n’s  f l ight  booking ,  o ffers  s ec tion,  a nd  

website  tour  s ect ion,  improving  us er  experienc e.  

  Crea ted a nd launc hed c ustomized tour  packa ges ,  expanding  product  of ferings .  

  Developed a nd impl emented G oZayaa n Express ;  during  the pa ndemic ,  ensuring bus iness  

cont inuity  a nd driv ing  revenue g rowth.   

 

Part-time Associate,  GoZ aya an.  D h a k a.                                                                   J a n  2 0 1 9  –  D e c  2 0 1 9  
 

  Work ed clos el y with  the founding  tea m,  ga ining c ross -funct ional  experienc e ac ross  Opera tions,  

Customer E xperienc e,  Fina nc e,  a nd Acc ounts .  

  Handl ed c ustomer queries  a nd support ,  ens uring  quick  resolution and improv ed sa tis fac tion.  

  Assis ted  in  bus iness  operat ions  a nd  work fl ows to  improve ef f ic iency  and s ervic e  del ivery.  

  Rec oncil ed ac counts ,  ensuring  accura te f ina ncial  rec ords  a nd tra nsa ction tracking.  

  Conducted c ompeti tor  anal ysis ,  identi fying  ma rk et  trends a nd s tra tegic  opportunit ies  to  

improve business  pos it ioning.  

 

OTHER AFFIALIATION  

 

Performing Artist ,  O pen Spa ce  Theatre ,  D h a k a .                                                     N o v  2 0 1 9  –  P r e s e n t  
 

  Crea te ma rk et ing  content  to  promote thea tre produc tions a nd engage audienc es .  

  Write  and tra nsla te s cripts ,  ensuring  c la ri ty  a nd c ultural  rel eva nc e.  

  Perform in  4  regular  s hows,  del ivering impac tful  a nd memora bl e performa nc es .  
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Chief  Tech nology  Offic er,  G oZayaa n Limited.   
Phone:  +88 01711 735642  
Email :  palas h@gozayaa n.c om  
 
2.  Sheh reen K amal  
Country Head of  Ma rk eting ,  MIL VIK Ba ngla des h.  
Phone:  +88 01777 782455   
Email :  shehreen.ka mal @mil vik .s e  


